




























Date: January, 2016
To: President, Jim Schwerdfeger- International Board of Trustees -WBCCI Members
IBT-Meeting, Rayne, Louisiana 
From: Fred Richardson, Chairman Marketing Committee
Subject: Report of Marketing Committee 

Marketing has zeroed in on Airstream websites for our banner ads to give the most return for the
monies invested. Those sites include: AirForums, Airstream Classifieds, and Vintage Airstreams.  I
have signed the WBCCI up for ads to be displayed to potential WBCCI members, current
airstream owners and Airstream owner wannabes.   I was able to keep the same rates.   That rate
will be honored in the coming fiscal year if the board approves the proposed budget for Marketing
in 2016-17.  Web stats show that our banner ads were displayed more than 18 million times
resulting in 12,800+ clicks to the WBCCI website.

While I’ve been Marketing Chairman, I have been diligent to get the most return for the money
invested and am happy to report that by keeping on top of the dollars and the banner ads, we
were able to get a credit of just over $4170.60. Andy Robinowitz, owner of the Airstream web-
sites is a very honest man and following his own audit he presented me with the credit.  I had that
credit applied to our current billings from Social Knowledge so that we would not need the total
$12K+ dollars that the board approved for Marketing this fiscal year.  The following is a break-
down of those normal ad rates. 

AirstreamTrailers.com- $100/month 
AirstreamClassifieds.com- 650k Impressions, 43k Airstream shoppers each month, 

$292/month
AIRForums.com- 1.1 million Impressions, 121k Airstream enthusiasts each month,

$500/month 

Marketing agreed on a $700/month 22% discounted rate.  That means the average monthly cost is
now as follows:

AirstreamTrailers.com- $78/month
AirstreamClassifieds.com- $229/month
AIRForums.com- $392/month

Marketing highly recommends that when the budget committee meets that they consider continu-
ation of the monies needed to maintain the ads along with the online Blue Beret for the year
2016-17 not actual dollars spent as the credit will show.

The Blue Beret online continues to have the Best in Class for Best Cover and Most Engaging for
like magazines...see the attached report.  Most interesting is the fact of where readers are seeing
the BlueBeret online from...83% of them are from embedded links, most probably from units web-
sites, the WBCCI website and others.  Advertisers in the Blue Beret are growing..thanks to a
great job of sales and professional graphic design from Deb and the other ladies at headquarters.
With the links established at each marketing partners ad the advertisers are being exposed to an
average of 39,000 visitors per month to the BlueBeretonline.
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The Blue Beret Online continues to work as a very valuable sales tool for giving additional expo-
sure to our advertisers in addition to the printed publication. Advertising revenue has increased
with additional exposure and a great sales effort at headquarters.  Plus, all advertisers in the maga-
zine have a link established to put the reader at their doorstep.  The most recent analytics show
that the November, 2015 Blue Beret online has been opened 39,306 times with an average read
time of 4:55 seconds.  The average read is 150 per 1000 impressions.  An impression is each time
the Blue Beret was displayed to a user. See the attached graphic which rates the Blue Beret Best
in Class (November issue) and the Most Engaging (April issue).

The social network continues to bring “life adventures” to members of the WBCCI with a grow-
ing number of participants on Facebook.  The WBCCI Facebook page as of this report has 1543
“friends” where Airstreamers and people with related interests in Airstreaming visit and share
their stories, outings and upcoming events. That is an increase of over 200 new friends since July
2015. 

Respectfully submitted by the 2014-15 Marketing Committee,

Fred Richardson, Chairman
WBCCI # 5195

I wish to thank the President and Executive Board for asking me to serve as Marketing Chairman
for the past several years.  The Marketing Committee has attained its original goals as set forth in
my first report.  This is notice that I will no longer be able to serve in this capacity after June,
2016, However, I will be available to assist and discuss any plans set with the new Marketing Chair
to make a smooth transition.  It is my hope that you will continue to utilize the above referenced
plans to keep increasing the membership and providing information about our club that promotes
un, Fellowship and Adventure. 
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Statistics generated from Blue Beret Online Magazine, hosted by Issuu publications.
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January 12, 2016 
 
TO: Jim Schwerdfeger, President, WBCCI and the 2015-2016 International Board 

of Trustees 
FROM: Marque Mooney, Chairman, National/Special Event Standing Committee 
DATE: January 12, 2016 
SUBJECT: National/Special Event Standing Committee Report 
 
 
1.  The following is the National and Special Event Rally Report for those rallies held June 

1 to December 31, 2015. 
 
Region Rally Type Dates Units Financial Report 

(Profit/Loss) 
11 
10 

Santa Fe Experience 
Potlatch & Salmon, WA 

Special Event 
National 

July 8-12 
August 3-9 

24 
10 

$734.64 
<$437.00> 

3 Old Time Fiddlers/Galax,VA Special Event August 3-10 74 $230.86 
11 Yuma Old Threshers, CO Special Event September 10-13 * * 
10 50th Annual Pendleton 

Round-up Rally, OR 
Special Event September 14-20 50 $1,866.69 

4 52nd Annual Swiss Festival, 
OH 

National September 26-
October 4 

* * 

11 Antelope Rally, WY National September 23-27 * * 
6 Storytelling Festival, TN Special Event September 30-

October 5 
18 $496.70 

11 Albuquerque Balloon Fiesta 
Rally, NM 

National October 2-6 150 $6.61 

10 Sun Valley Jazz Jamboree, 
ID 

Special Event October 10-18 24 $136.00 

12 Rose Parade, CA Special Event December 28-
January 1 

27 $452.60 

      
      

      
*  Final Reports were not turned in by press time. 
**  Final Report for the Rose Parade Rally was not available at press time. 

     

      

 
Thank you, President Schwerdfeger, for the privilege of serving WBCCI. 
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TO: Jim Schwerdfeger, President, WBCCI and the 2015-2016 International Board 
of Trustees 

FROM: Marque Mooney, Chairman, National/Special Event Standing Committee 
DATE: January 14, 2016 
SUBJECT: National/Special Event Standing Committee Report 
 
 
 
 
 

1. There are no National or Special Event Rallies scheduled between January 1, 2016 
and June 30, 2016. 

 
2. I am pleased to announce the addition of two new Special Event Rallies this year.  

The Monument of Peace Rededication Rally is scheduled for July 21st-July 25th 
and the Tall Ships Rally is scheduled for August 17th-August 21st.   A big 
Congratulations to the folks in Region 7 for all their efforts in bringing WBCCI these 
new Rallies.   

 
 
Respectfully Submitted, 
Marque Mooney, Chairman 
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Wounded Warrior Project Report 

 

To:  President Jim Schwerdfeger, Members of the IBT and members of WBCCI   

 

From:  Janie Haddaway, Wounded Warrior Project Chairman 

 

Mr. President our members continue to contribute as their families and love ones continue to 

serve our great country.  Since April, 2015 to the present date our members have contributed 

$7,856 that I have record of.  I do know some units and individuals have sent their donations in 

and I have no record of these.  Since WBCCI started contributing to this project in 2013 our 

members have donated over $80,000. 

 

Thank you for the opportunity to serve our club and our Wounded Warriors. 

 

 

Respectfully submitted, 

Janie Haddaway 

Janie Haddaway 

 

         

        







Mid Winter IBT Meeting, January 14, 2016, Rayne, LA 

TO: International Board of Trustees 

FROM: IR Site Selection Committee 

 

The International Rally Site Selection Committee has been engaged in an effort to 

establish a spreadsheet of suitable sites across the US and Canada that may be 

drawn from to select locations for the International Rallies.   We have solicited 

information from Region Officers and have identified approximately two dozen 

sites that are viable, at least a few in all geographical areas. 

We are working with the International Officers currently searching for suitable 

locations. 

I would like to thank the committee members, Jerry Collins, Matt Hackney and 

Don McKelvay for their help in this process.  I would also like to thank 

International President, Jim Schwerdfeger, for the opportunity to serve. 

 

Joe Perryman 

Committee Chair 
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