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A WORD ABOUT UPWARD 
FOUNDED IN 2004
44 EMPLOYEES
4 OFFICES
21 COUNTRIES
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Site Objectives

1. ENGAGE CURRENT MEMBERS 
...by providing easy access to event registration/payment information, club-level information, 
news about all-club decisions, exciting happenings, benefits, opportunities to purchase club 

merchandise and refer new members.

2. GUIDE FUTURE MEMBERS
...to make the decision to join the club using clear content, calls to

action and a site structure that highlights opportunities, benefits, entertainment and
support offered by the club.





• Traffic has trended up since March 2021 as more people are able/willing to travel (post pandemic)
• The site is up 54.32% YOY in terms of total website sessions
• This translates to an additional 5,500 sessions (visits) per month over the past 12 months compared to the 12 months before that
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Analytics MONTHLY WEBSITE SESSIONS [JULY 2020 – JUNE 2021]



• Quality of visit has also increased over the past year, 
as evidenced by the improvement in Pages per 
Session, Session Duration and Bounce Rates

• These statistics reflect a significant jump in user 
engagement on the newer site design vs the old
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Analytics VISIT QUALITY [JULY 2020 – JUNE 2021]



• Traffic sources--in terms of which channel is driving the most visits--has remained largely consistent YOY
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Analytics TRAFFIC SOURCES [JULY 2020 – JUNE 2021]



• The increase in visits is coming from both Organic 
Search and Direct Traffic

• Organic search is up 56.40% (80,292 sessions vs 
51,337 sessions the previous year)

• Direct is up 56.22% (74,281 sessions vs 47,548 
sessions the previous year)
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Analytics TRAFFIC SOURCES [JULY 2020 – JUNE 2021]



• 88% of all traffic is from visitors in the United States
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Analytics GEO [JULY 2020 – JUNE 2021]



• The Homepage is the most viewed content page, followed by World Adventure Awaits (“Join Now”) and 
Membership Renewal 
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Analytics TOP CONTENT  [JULY 2020 – JUNE 2021]



• “Hit Join Now Button” - 8.6% of visitors completed this step/onsite action
• “Viewed Events Page”  8.3% of visitors
• “Find a Club” - 2.6%  of visitors 
• Spent 4+ minutes onsite - 26.1%
• Viewed 4+ pages - 33.4%
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Analytics TOP GOAL COMPLETIONS  [JULY 2020 – JUNE 2021]



IN SUMMARY...

The trend in traffic volume, visit 
quality and onsite engagement is 
positive. 

In the year ahead, the team at ACI 
will continue to invest in initiatives 
that will positively impact the 
onsite experience for members 
and beyond! 



Showcase THANK YOU!




